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Coordinator’s note

1

Any perceptive woman today sees plenty of ways that women's lives could be better. Great

female entrepreneurs actually do something about it. This edition of the newsletter

spotlights women who have chosen not to complain and do something about the problems

around them. These women are set apart by their uncanny eye for opportunity and their

fierce, unquenchable chip on the shoulder competitiveness.

The role of the HEI’s is to spot the entrepreneurial DNA in the female students and provide

them with a platform and ecosystem which will enable them to craft their own success

stories. As the HEI understanding of the differential needs of the women entrepreneurs he

matures with the transition of the project, they have been building more diversity in the

nature of the support provided to theses women, expanded from offering curriculums

aligned to the women students to having hands on workshops and seminars for real time

learning exposure.

In this transformational era, every day, a woman leader rises to challenge a people,

problem, and positions to lead the way with her leadership role. Among various leaders,

women leaders from Indian origin are marking their strong position across the globe in

business, politics, entertainment and beyond to represent and direct millions who change

the world.

At the same time, when more women have also been elected to high office around the

world, many women in companies large and small continue to remain stuck just below the

VP level. Entrepreneurship is encouraging aspiring women professionals to take up the

entrepreneurial journey. Woman owned businesses have gone off the charts, each one

crafting their own success stories. Underneath the encouraging number of growth in the

women entrepreneurs, lay the social, political and economic factors that have acted as

catalyst for this gradual evolution. Changing perceptions, government policies and other

change agents have been instrumental in bring about these systemic changes.

This newsletter highlights the multifaceted achievement of the partners as they nudge the

women find a voice of their own. We hope you will enjoy the shades of success journey of

the women and the supporting ecosystem put together for you..

Cheers!!

Surekha Routray,KIIT-TBI Kalinga Institute of Industrial Technology



Editor’s note

Dear readers,

Welcome to this 9th newsletter of the Enprendia project. In this issue we will be sharing

the summary of the training meeting which took place in Vienna. We can tease you: it was

a big success.

Our partners from The Maharaja Sayajirao University of Baroda, Lovely Professional

University, Datta Meghe Institute of Medical Sciences, Banasthali Vidyapeeth have shared

the update of their ERC. As the project move forward, our partners are happy to share

more stories from their successful entrepreneurs. In this issue, more than the others, you

will get to see the impact our entrepreneurs have made

We also have news on women entrepreneurship from India compiled by our partner from

Datta Meghe Institute of Medical Sciences. The international news come from our partners

in the Iberian peninsula: University of Santiago de Compostela and the University of

Lisbon. 

Enjoy reading

Damien Hanet, Edulab
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Damien Hanet, Edulab

Project Update
3

Our main development in the last month was the training meeting held in Austria from

the 20th to the 23rd of July. Our host, the children university of Vienna organised an

intense schedule with a mix of theoretical course and hands on practice... and by that we

mean the awesome experiment that children aged 6 to 12 get to do during their two week of

classes at the university.

During the summer, the university of Vienna, in collaboration with other universities in

the city, open their doors and classroom for children from 6 to 12 years old. There they

can follow lectures given by university professors and do experiment under the

supervision of scientists.

At the end of their two weeks, all children who have participated in at least one activity or

class will receive a diploma for the rector or vice rector from the participant university.

Our training was around engagement of younger generations with the example of the

Childen's university in Vienna. We had training on  how the children university was

created, how it is organised, how to create a similar network of partners and how to

interact with children. This is when the partners took the role of children to enact a

session of experiment. The partners were delighted to be active in the learning. On top of

the exercises, we got tips and techniques on how to engage and keep the flow of a session

with children of younger age.

Other notable interactions were with Tobias Reckling of the research service and career

development and Mr Marco Masia the technology transfer manager. And the interactive

session on best practice exchange where each partner presented their ERC and discussed

about the success and challenges. Partners offered support and counsel to each other and

offered solutions to problem faced.

We finished the meeting by receiving our diplomas as participation certificate. In all, all

partners went back with a lot of strong learning and information.



ERC Update by MSU

The Entrepreneurship Resource Centres (ERCs) cell The Maharaja Sayajirao University

has been active in collaborations and conducting activities along with the stakeholders to

promote gender equity, diversity and inclusiveness in the campus as per the objectives of

the ENPRENDIA project. These are :-

1.    To develop and advance institutional strategies for gender equality and equity in

Indian higher education through a comprehensive analysis and transfer of EU best

practices. 

2.    To establish and reinforce gender equality through sustainable structures that bring

together enterprise- universities and promote active participation of female population in

society with the involvement of public and private stakeholders to create mechanisms that

support start-ups and business initiatives. 

3.    To facilitate activities between HEIs and schools and colleges of proximity to enhance

entrepreneurial mindset and science among children and young people. 

4.    To build an index system for gender equality in Indian HEIs within internal quality

framework. 

5.    To raise awareness and motivation to use identified best practices in gender equality

through user-friendly videos and professional marketing tools. 

6.    To manage adequately the enhancement of gender equality among Indian HEIs and

Indian HE 

, Allied Health Sciences, Epidemiology, Online Distance Learning and Virtual Learning. 
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 Maharaja Sayajirao University of Baroda has a gender sensitive university, and all the

activities, trainings and programs are focuses on promoting and strengthening diversity

and inclusiveness. 

These activities also reflect the sustainability in the MSUB post completion of the

ENPRENDIA project as all, internalized of policies of women empowerment and

entrepreneurship in MSU, post its completion in January 2023.  

One such recent activity was the interactive session and exhibition of the Start-ups and

work of women entrepreneurs. Chief Guest:Shree Rajeev Chandrasekhar- Hon. Union

Minister of State for Skill Development and Entrepreneurship, Government of India, Guest

of Honour: Dr. Kuber Dindor, Hon. Minister of State for Higher & Technical Education

and Legislative & Parliamentary Affairs, Government of Gujarat, Jointly organized by

Department of Education, Government of Gujarat and The Maharaja Sayajirao University

of Baroda, Shri M. Nagarajan (IAS, Director, Higher Education, Government of Gujarat),

Shri S. J. Haider (IAS, Principal Secretary, Higher & Technical Education), and Shri G. T.

Pandya (IAS, Director, Technical Education, Government of Gujarat) also participated in

this session as distinguished guests. 
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OuHere are the profiles of the women entrepreneurs 

Raskum Mahila Producer Company Limited :- This tribal woman exclusive company

wherein Prof Vanisha Nambiar and her team from The Maharaja Sayajirao University of

Baroda have been the technical partner. Over 600 women have been mobilized in

association with Anandi Foundation, Devgarh Baria and this woman exclusive farmer

producer Company Limited was registered with an authorized share capital of Rs.1 lakh.

The women enrolled in this company are from the 55 villages of Dahod and Panchmahal

districts of Gujarat and are the ST/SC/OBC small and marginal women farmers who are

involved in the Non-Timber Forest (NTF) Produce collection in the Devgadhbaria,

Ghoghamba and Shehra talukas of the Dahod and Panchmahal districts of Gujarat. 

The main objective of the Company are:

● Income enhancement of members by providing alternative fair Markets for their

produce/products.

●Technical training for women on value addition of NTF produce and agri-produce.

●To popularize the local tribal cuisine 

●Promote agro-ecological practices for sustainable livelihood. 
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The Company is engaged in collection of NTF produce viz. Mahua flowers; Mahua Doli;

Tamarind; Giloi sticks. It is also engaged in adopting and scaling sustainable Agri-

practices; seed banks preserving seed diversity and indigenous seeds; promoting Poshan

Vatika for nutrition security of families.The Company for achieving its objectives are

supported by Agri-experts, Department of Food & Nutrition, The Maharaja Sayajirao

University of Baroda, International Institute of Hospitality Management, Ahmedabad,

Gujarat State Forest Development Corporation, TRIFED. 
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2. Frangipani Voyages :-This is a dream born out of love for travelling and providing the

same joyful, fragrant experience to all our Patrons. Frangipani is the name of a flower,

very commonly known as “Champa” all over the Indian subcontinent. 

At frangipani we aim to make traveling the carefree and memorable experience it should

be… The memories of our Patrons should be as everlasting as the fragrance of this

beautiful flower. 

Traveling is something that we are very passionate about and our aim is to make sure all

our Patrons have an amazing vacation on which they have the time of their life. Here at

Frangipani it is our firm belief that traveling is all about relaxing and having fun whether

on your own or with family or friends. 

Frangipani Voyages was started in the year 2018 by Ms. Sarita Nambiar on 1st October.The

company was funded solely by Ms. Nambiar by designing holiday packages. Our presence

on social media and word of mouth from the guest who has already travelled with us is

our Marketing strategy. Through my association with Enprendia I would like to know

more about all the various aspects like acquiring soft skills, marketing, business

management, about the various schemes provided by the government to help me scale my

business making it into a trusted brand in tourism. 

We are a budding company providing travel related services to our clients. We cater to all

travel related planning and booking for our clients to their preferred destinations all over

the world. 

Please give us an opportunity to plan your mesmerizing trip with our experience and

expertise… 



FIT (Individual and family Travel) 

GIT (Group Travel) 

MICE/Business Travel/Conventions 

Adventure & Sports Tourism 

Health & wellness 

Weddings & Honeymoons 

Cruises 

Religious & Cultural Travel 

Ticketing (Airlines/Rail) 

Visa 

Travel Insurance 

Services 

All the above services are provided for, both Domestic and International Destinations.

This entrepreneur is a participant of the MSU-ENPRENDIA training.

https://frangipanivoyages.com/

 

3. Zarna’s creation is a fashion company and was established to satisfy the passion for

designing traditional outfits and playing with colours by Zarna Sheth. Over these 15 years

of journey, she now delivers personalized traditional outfits for her clients. She specializes

in designer Chania-choli, blouse, dresses, gowns etc. The USP of Zarna’s Creation is the

unique design for each of our client. The clients’ referrals and social media platforms such

as Facebook and Instagram are her marketing platforms. She has satisfied clients in USA

and Canada along with her Indian clients. Her plans are to expand her horizon and reach

more areas and countries serving Gujarati community across the globe. 

 zrsheth@gmail.com
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Dr Vanisha Nambiar, The Maharaja Sayajirao University of Baroda



ERC Update LPU
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Lovely Professional University is constantly functioning for upliftment of budding women

entrepreneurs in India through awareness, training and capacity building in collaboration

with ERASMUS – The International partners from Europe Commission. With the

continuous approach to develop entrepreneurial ecosystem, Lovely Professional University

is steadfast in conducting various activities through the Entrepreneurship Resource Centre

(ERC). Until now on this exciting journey of building the future entrepreneurs through

ERC, university has undertaken various activities. LPU’s faculty members conduct

workshops and sessions with students on a regular basis under Entrepreneurship

Awareness Camps to generate ideas of Entrepreneurship and incubation systems. Not only

this, through guest lectures university ensures that mentors also gain the insights into

start-up culture in India so that they can enable future entrepreneurs in a more insightful

way.
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Post Covid, university has taken a huge leap in bringing the potential entrepreneurs under

the roof of ERC. For promoting the same one day entrepreneurship orientation programme

for mentors was organised on 20th May, 2022 at ERC, Lovely Professional University,

where female mentors from across Punjab took active participation. The first session was

taken by Dr. Sorabh Lakhanpal Head & Senior Dean, Division of Student Welfare, Lovely

Professional University who informed participants about the various schemes run by

government to support women entrepreneurship and the changing start-up ecosystem in

India he also discussed the role of venture capitalists and angel investors for getting

investments. Another session was taken by Dr. Kanishk Jha, Head & Assistant Dean,

Department of Entrepreneurship highlighting the marketing strategies to be developed for

promoting start-ups. The energy and enthusiasm of participants was found to be high

from starting to end and the interaction with experts has given them an opportunity to

discuss their issues related to start-up this will surely accelerate their entrepreneurial

journey.
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 Alongside to this, at ERC, the university has conducted various events such as a 24-hour

Start-up Hackathon to challenge young minds to create start-ups based on Sustainable

Development Goals by resolving various day-to-day life problems that can benefit both

society and start-ups. Here over 65 students participated in 15 teams from various

departments and rolled out various start-up plans to attain the desired results.
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To entrust the students with upcoming trends in Entreprenuership, ERC has organised

various guest lectures in offline as well as online mode. With the guidance of these market

experts, participants gained the insights into different phases of funding, product design,

marketing as well as building the right team. The reputed names such as Dr Jagat Shah,

CMD- Global Networks, Nitika Khurana, Head of Operations, Chandigarh Angels

Network, Sounya Khurana, Co-Founder and CEO, WYN Studio, Mr. Namit Bharija,

Founder-Design Thinking Expert, Ms Preeti Chaudhary, Founder and UN SDG’s

practitioner have indeed left a mark in the minds of budding entrepreneurs. The idea is to

instill among the participants that entrepreneruship is not only road to success but road to

self actualisation. ERC from time to time ensures to add value to the existing

rntrepreneurship ecosystem and take the journey of start-up ahead.

ERC Team, Lovely Professional University



ERC Update DMIMS
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Activities conducted by DMIMS (DU) for the month of June 2022

1) Workshop for the 1st year Post graduate students of Medical and Dental colleges,

DMIMS (DU) was conducted in Datta Meghe Auditorium from 9.30am to 4.00pm. Age

range of female participants was 24 to 27 years. Speakers for the program were:

Dr.Swarupa Chakole, Dr.Nilima Shegokar, Dr.Punit Fulzele.

Session on the topic “Research potential to Idea generation” was conducted by Dr.Swarupa

Chakole, Professor, Dept. of Community Medicine, JNMC, DMIMS (DU).

Dr.Punit Fulzele, Professor, Dept. of Pediatric and Preventive Dentistry, SPDC, DMIMS

(DU) conducted session on the topic “IPR, Start Ups to boost your creativity”.

Dr.Nilima Shegokar, Professor and Head, Dept. of Pediatric and Preventive Dentistry,

SPDC, DMIMS (DU) conducted session on the topic “Innovation skills”.



Sensitization session for the 1st PBBSc Nursing students, DMIMS (DU) was conducted on

date 28/06/22. Speakers for the program were: Dr.Seema Singh and Dr.Deeplata Mendhe.
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DMIMS (DU) applied for Copyright on topic "Importance of Intellectual Property Rights

IPR in an Enterprise" on date 23/06/2022. Diary number is 13434/2022-CO/L.

Dr Nilima Thosar, Datta Meghe Institute of Medical Sciences



ERC Update Banasthali
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Activity 1: Bio-Idea Carnival

A 3 day bootcamp for young innovators in bio- technology was organized to encourage

entrepreneurship in the biotech sectors. The event was aimed to ignite the entrepreneurial

mindset of students from sciences and helped them think through the process of

translational research. It received overwhelming response from the students who worked

on novel and scalable ideas with significant social impact. The students got hands-on

experience on converting business idea to business plan and experienced the journey of a

startup in making.



Business plan competition was organized to encourage, promote and showcase innovative

start-up ideas of aspiring student women entrepreneurs, which provided unparalleled

experience to the students’ ideas to improve their entrepreneurial prowess. Four bootcamps

were conducted before the final pitches. The finale provided an opportunity to student

innovators to showcase their curated business models, customer centric approach and

business plans.
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Activity 3- Dream Builder Online Program

Banasthali Vidyapith offered an online course “Dream Builder” which is a unique course

designed by Thunderbird School of Global Management and Arizona State University

especially for aspiring women entrepreneurs, aimed at elucidating the process of launching

or growing your own business. The course was a huge success since around 70 women

entrepreneurs and 2500 women students completed the course and benefited from it. It

helped them to acquire the required knowledge and tools to initiate the creation of

businesses of their own.

Dr Anita Shou, Banasthali Vidyapeeth

Activity 2- Business Plan Competition



Anuva Kakkar, 23 year old alumni of Banasthali Vidyapith completed her graduation in

business administration in 2019. She launched Tiggle - India’s first affordable hot

chocolate brand in the year 2020.

She observed when visiting any 24/7 outlets or any retail store, the only hot beverages she

could find on their shelves was tea or coffee. Meanwhile, in the cold beverage section, she

would see a variety of products. That’s when she thought about building something new

and innovative in the hot beverage section and elevating hot chocolate to the status of tea

or coffee.

Following this, the time came to evaluate these ideas and whether they’re worth pursuing.

That’s when she began researching and creating her own basic hot chocolate recipe using

simple ingredients found in the market. The next step was figuring out whether there was

a demand for such a product. Asking friends and work colleagues didn’t seem like a good

idea at the time because she feared bias in their feedback. She wanted the feedback of

strangers. “So, I bought this large jar from the market, designed and printed a couple of

pamphlets, made about 25 cups of hot chocolate, bought some disposable cups and decided

to sell them for Rs 30 a cup outside the DLF Phase-3 metro station. On my first day, I

asked various store owners whether I could set up a stall near their place for 30 minutes.

This wasn’t easy as many of them rejected my requests straight away,” recalls Anuva.

Thankfully, one biryani shop owner allowed her to set up a stall. It started with 2 litres of

hot chocolate a day and went up to about 10-12 litres by the end of the first month because

of rising demand. This continued for another two months, but she realised that this wasn’t

scalable. That’s when instead of selling cups of liquid hot chocolate, she pivoted to making

a quality hot chocolate powder unlike the ones found in the market, which include a

thousand different ingredients.
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Success Story from Banasthali Vidyapith

TIGGLE- A venture born during Covid- 19



The idea was to make something premium and affordable. “I began reaching out to people

in this field to formulate my hot chocolate powder recipe. By March 2020, I was in

Himachal Pradesh, selling my hot chocolate mix to cafes and taking their feedback when

the pandemic struck. Although the pandemic brought a long pause to my vision of starting

a venture, it also gave me time to learn about online advertising, marketing, how to

package a product, etc. I also spent the next four to five months talking to a variety of

people and finding farms and farmers in India growing premium cocoa,” she recalls.

During this time, she ordered and tasted cocoa samples from nearly 50 different farms

across the country. The vision for Tiggle was not just obtaining premium quality cocoa,

but also finding ways of positively impacting farmers growing them. They finally

partnered with the one 40-acre family owned organic farm in Pollachi, Tamil Nadu.

Anuva was alone in making the hot chocolate mix in the backyard of her house and she

has a team of 12 people, which includes freelancers and those working on a contractual

basis. During her journey, Atal Incubation Centre, Banasthali Vidyapith assisted her on

various operational aspects of managing the startup by offering one on one guidance and

mentoring. The ERC team has also contributed by providing valuable inputs and constant

support which has helped her in the comprehensive development of the startup.
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Dr Anita Shou, Banasthali Vidyapeeth



Women start up ecosystem and women entrepreneurship 
- 

Development and Opportunitoes
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The participation of women in the field of entrepreneurship is increasing in the economies

of almost all countries. The core reasons for women to participate in the business ventures

include passion, skill, knowledge, and compliance in the business. Women entrepreneurs

participate in the business owing to various factors that boost their morale to have a self-

sufficient occupation and stand on their own. It is noticeable that women entrepreneurs

contribute enormously to increased per capita income, reduced poverty levels and

increased employment creation. India has seen rapid growth in entrepreneurship in the

past decade and women have become successful in start-ups over the past few years. India

has one of the largest start-up ecosystems in the world. It is third to only US and China. 11

per cent of the adult population in India is directly engaged in entrepreneurship.

 Women entrepreneurs as a part of the modern start-up ecosystem are rising at a steady

pace. As per the Sixth Economic Census of Ministry of Statistics and Programme

Implementation, women constitute approximately 14 per cent of the total entrepreneurs in

the country i.e. 8.05 millionfrom a total of 58.5 million entrepreneurs in the country.

Additionally, women from the non-agriculture sector comprise of almost 65 per cent of all

the women entrepreneurs, with total of 5.29 million women. Women of India contributed

sufficiently and are helping others create better business opportunities.



Overview of Women Entrepreneurs in India:

·    Total number of establishments owned by women entrepreneurs: 8,050,819

·    Rural establishments owned by women entrepreneurs:5,243,044(65.12Percent)

·    Urban establishments owned by women entrepreneurs:2,807,775(34.88Percent)

·    Women-owned establishments without hired workers: 6,697354(83.19Percent)

·Women-owned establishments with hired workers: 1,35,3465(16.31Percent) (Source: All

India report of Sixth economic census 2016)

The economic impact of achieving gender equality in India is estimated to be US$700

billion of added GDP by 2025.

 There is a wide gap between entrepreneurial activity between male and females in India. 

 In India, data states that 79% of women owned businesses are self-financed and are

relatively smaller in size and scale. This shows the low contribution of Indian women to

the GDP which is about 17%, far below the global average of 37% .Around 73% of the

women entrepreneurs report revenue of approximately Rs. 10 lakhs in a financial year.

According to the National Sample Survey, only 14% of the businesses in India are run by

women entrepreneurs. Most of the companies are bootstrapped and run on a small scale.

As per the evidence in report, the global disparity is found saying that nearly 126 million

women have their own business across the globe and there are 8 million Indian women

having business.

Interesting statistics about Indian Female Entrepreneurs are:

1.About 58% of the female entrepreneurs were in the age range of 20-30 when they started

out.

2. Nearly 73% of them report revenue of approximately Rs 10 lakhs in a financial year.

3. Almost 57% of these women started out solo, i.e., without any other member.

4. About 35% of the women had a co-founder.

Roughly 71% of the Indian female entrepreneurs employ five people or less.

Successful women entrepreneurs list in India include: Aditi Gupta, Anisha Singh, Shradha

Sharma, Upasana Taku, Kiran Mazumdar Shaw, Ghazal Alagh, Neeru Sharma,

Sugandha, Malika Sadani, Ruchi Garg, Ankita Gaba, Ashwinin Asokan, Akansha Anshu,

Chitra Gurnani Daga, Debadutta Upadhyaya, GurleenKaur, Jaya Jha, Neha Behani,Megha

Malik, Chitra Ravi, Aparajita Amar, Rati Batra, AditiBalbir, Falguni Nayar, Garima

Satija,Vandana Luthra, Suchi Mukherjee, Mansi Gupta, Vani Kola, Nisaba Godrej, Ankita

Vashistha, Aditi Avasthi, Gazal Kalra, Manisha Raisinghani, Sreelakshmi
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 Women as entrepreneurs have led to significant business and economic growth in the

country. Women led business enterprises could generate employment opportunities, bring

demographic shifts and inspire the women founders of next generation.

 Start up India, a Govt. of India initiative under DPIIT, for providing a structured

ecosystem to startups has also set up a separate wing for supporting women led startups,

with its vision of promoting the sustainable development of women entrepreneurs so as to

have balanced growth in the country. Startup India is working towards strengthening

women entrepreneurship in India through initiatives, schemes, creation of enabling

networks and communities and activating partnerships among diverse stakeholders. 

 NITI Aayog has launched a Women Entrepreneurship Platform (WEP) for providing an

ecosystem for budding and existing women entrepreneurs across the country in India, by

providing different support services like Incubation, training, marketing, mentorship etc.

SIDBI has partnered with NITI Aayog to assist in this initiative.

22

WEP is built on three pillars- Iccha Shakti, Gyaan Shakti and Karma Shakti

• Iccha Shakti represents motivating aspiring entrepreneurs to start their business

• Gyaan Shakti represents providing knowledge and ecosystem support to women

entrepreneurs to help them foster entrepreneurship

• Karma Shakti represents providing hands-on support to entrepreneurs in setting-up and

scaling up businesses

WEP encourages entrepreneurs to share their entrepreneurial journeys, stories and

experiences to nurture mutual learning. WEP also promotes offline initiatives and

outreach

programmes to promote entrepreneurial spirit among potential women entrepreneurs, in

collaboration with partner organizations.

Various Government initiatives are also available to support Women Entrepreneurship in

India

 Some of them are:

1. Trade Related Entrepreneurship Assistance and Development (TREAD) scheme for

women for nurturing and promote non-farm activities among women.

2. Prime Minister’s Employment Generation Program is undertaken by the Government of

India aimed at promoting opportunities for gainful self employment.

3. Annapurna scheme which offers loans up to ₹50,000to the women entrepreneurs in

food catering business.

4. Entrpreneurship development programs for women by Government of India to provide

various trainings to women beneficiaries

5. Cluster development shceme by Government of India under the ministy of Micro, small

and Medium Entreprises to enhance the productivty and competitiveness as well as

capacity building of women entrepreneurs in Micro and Small Entreprises (MSEs) and

their collectives in the country.



6. Rashtriya Mahila Kosh provides financial assistance to the women entrepreneurs

belonging to the poor economic background.

7.Support for Training and Empowerment of women (STEP) provides training and skill

development to women to make them capable of pursuing self-employment or

entrepreneurship.

8.Co-operative Schemes to provide help and financial support to women in agro-based

industries like animal husbandry, poultry, dairy farming, horticulture etc.

9.Swarna Jayanti Gram Swarozgar Yojana and Swaran Jayanti Sekhari Rozgar Yojana

are the two important schemes by the government of India to provide reservations for

women and encouraging them to start their ventures.

10.Stree Shakti Package for Women Entrepreneurs is an initiative of State bank of India

to support entrepreneurship among women by providing certain concessions.

11.Cent Kalyani Scheme under the Central Bank of India is for both existing and new

entrepreneurs and self-employed women for micro/small enterprises like farming,

handicrafts, food-processing, garment making, beauty, canteen, mobile restaurants,

circulating libraries, day creches, STD/Xerox booths, tailoring etc. (in other words,

agriculture, cottage industries, small and medium enterprises, government sponsored

programs and retail trade.)

12.Mudra Yojana Scheme by the Government of India is for small units of women

entrepreneurs.

13.Mahila Udyam Nidhi Scheme is by Punjab National Bank and Small Industries

Development Bank of India (SIDBI) which supports women entrepreneurs to set up a new

small-scale venture.

14.Dena Shakti Scheme provides financial assistance loans for women entrepreneurs in

manufacturing, agriculture, microcredit, retail stores, or small enterprises.

15. Orient Mahila Vikas Yojana Scheme by Oriental Bank ofCommerce.

 16.Bhartiya Mahila Bank BusinessLoan (BANK ) by BhartiyaMahila Bank (BMB) which

was later merged with State Bank of India in2017.
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As per the research conducted by Bain android Company, it has been observed that start-

ups led by women founders are more resilient, quick to adapt. They often adopt the

approach of dissecting the problem at hand and then figuring out the solution to it.

Women are also good at multitasking as compared to men due to their conditioning, which

helps them focus on multiple fronts of the business rather than a single one.
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The challenges for women to become entrepreneurial leaders are multifold.  A woman is

expected to play many roles and excel at them. The unreal expectations to play parallel

roles to be a perfect wife, mom and still excel at work to be recognised as opposed to a man

where he can single- handedly concentrate on just work and won’t be held accountable for

home stuff.9 Reshim Mogha says that having a cooperative support system at home is

crucial. Anyone who builds a business needs a strong support framework and women are

no different. They need the same support like the men get from their families to be able to

manage their businesses successfully.9

With an increasing supportive ecosystem, women are now hitting the bull's eye at the

bourses and entering the billionaires club, Indian businesses are getting a much-needed

non-androgenic perspective. In a largely male-dominated world, women are finally

braving their feet to celebrate entrepreneurial ideas and pacing their way up to become

successful businesswomen.
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Inspiring Girls International
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Inspiring Girls International is an organisation dedicated to raising the aspirations of

young girls around the world by connecting them with female role models.

They introduce young girls (aged 10-15 yrs) to the full variety of careers and options in life

- and inspire them to aim high.

lez Durántez worked with the Education and Employers charity to launch a national

campaign in the UK called Inspiring Women to connect British girls with female role

models living in the UK. The campaign is a real success and 24,000 British volunteers

signed up.

Miriam González Durántez launched Inspiring Girls International three years later,

working with partner organisations all around the world to implement the simple model

and inspire girls to achieve their ambitions. The first country to sign up is Serbia, followed

closely by Spain and many more!

In 2021, Portugal joined this project and, since then, they have been organizing several

activities and inspirational talks in schools across the country with role models, who

volunteer to share their academic and professional pathways and empower girls to dream

higher and achieve their dreams and aspirations.

Joana Cadima Salgueira, University of Lisbon



News in Spain on female entrepreneurship.
 

The year 2022 offers us new data on the evolution of female entrepreneurship in Spain, after 2

years of great difficulties due to the COVID-19 pandemic. First, we should highlight the GEM

SPAIN REPORT 2021-2022 (https://www.gem-spain.com), which points out that "the percentage of

women involved in entrepreneurial initiatives of less than three and a half years of life (5.6%) is

higher than that of men (5.4%), and increases in all phases of the entrepreneurial process". It

should be noted that Spain was one of the countries in which entrepreneurs withstood the crisis

caused by the pandemic best, as it had policies to prevent the closure of companies and

entrepreneurial initiatives. It is also worth noting that in the area of family entrepreneurship, "the

percentage of women entrepreneurs involved in recent (TEA) and consolidated family initiatives is

lower than that of men. Bearing in mind that the female OER rate is higher than the male rate,

women seem less interested in creating family entrepreneurship initiatives". While it should be

noted that the report points out that noto be low, with an average of 4.5 compared to the EU

average of 5.1, the educational level of female entrepreneurs is presented as a differentiating

indicator, since "In 2021, the percentage of female entrepreneurs with a university education

exceeded that of men in all phases of the entrepreneurial process. In terms of specialisation, 17% of

potential female entrepreneurs had a Master's degree, compared to 13% of male entrepreneurs. It is

foreseeable that this specialised training will make it possible to create differential entrepreneurial

initiatives in the future".

In Spain, there are active policies on the part of public administrations to support women, not only

in relation to entrepreneurship, but also in matters of equal employment and pay. However, senior

management positions in listed companies held by women reached 19.66% in 2021, compared to

17.53% in 2020, according to the Spanish National Securities Market Commission (CNMV).

Institutional support gains strength with the national Strategy Spain Entrepreneurial Nation

(https://nacionemprendedora.gob.es/estrategia-espana-nacion-emprendedora), which proposes 50

measures to transform the Spanish economy and "make Spain an entrepreneurial nation in 2030

through innovative entrepreneurship", with policies that reduce gender, territorial, socio-economic

and generational gaps so that economic development is inclusive. To this end, the strategy proposes

4 goals: attracting, retaining and developing talent, accelerating the investment maturation process,

boosting scalability opportunities for companies and fostering an entrepreneurial public sector. The

strategy considers that "harnessing female talent is a strategic issue for society as a whole".
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ENPRENDIA
 

https://www.facebook.com/enprendia

http://enprendia.eu/

https://tinyurl.com/4kj42ynx

" T H E  E U R O P E A N  C O M M I S S I O N ' S  S U P P O R T  F O R  T H E  P R O D U C T I O N  O F
T H I S  P U B L I C A T I O N  D O E S  N O T  C O N S T I T U T E  A N  E N D O R S E M E N T  O F  T H E
C O N T E N T S ,  W H I C H  R E F L E C T  T H E  V I E W S  O N L Y  O F  T H E  A U T H O R S ,  A N D

T H E  C O M M I S S I O N  C A N N O T  B E  H E L D  R E S P O N S I B L E  F O R  A N Y  U S E  W H I C H
M A Y  B E  M A D E  O F  T H E  I N F O R M A T I O N  C O N T A I N E D  T H E R E I N . "
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